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CALENDAR
EDITORIAL

A guide to what you 
need to know in the 

coming months.



Editorial Calendar
 ISSUE IN THIS ISSUE VALUE-ADDED MARKETING/BONUS CIRCULATION

January
Ad  Close: November 27
Materials due: December 11

February
Ad Close: December 21
Materials due: January 8

March
Ad  Close: January 21
Materials due: February 11

April
Ad Close: February 22
Materials due: March 21

May
Ad Close: March 26
Materials due: April 9

June
Ad Close: April 25
Materials due: May 9

July
Ad Close: May 26
Materials due: June 11

August
Ad Close: June 25
Materials due: July 11

September
Ad Close: July 25
Materials due: August 11

October
Ad Close: August 27
Materials due: September 10

November
Ad Close: September 24
Materials due: October 8

December
Ad Close: October 24
Materials due: November 12

•State of the Industry
•Veteran Voices

•IHRSA Preview
•Attracting the African American  
  Market

•CI East Preview 
•NIRSA Preview
•Fundraising for Nonprofits 

•IHRSA Post Show Report 
•Weight Loss Programs
•Growth of Personal Training Studios

•Club Industry East Post Show Report
•Neighborhood Club Growth
•Tennis 

•Exercise and Wellness Connection
•Alternative Sports in Facilities

•Top 100
•Software

•Club Industry National Show Preview
•Franchising

•Club Industry National Show Update
•Lifetime Achievement winner
•Best of the Best

•Marketing/Branding

•Athletic Business Show Preview
•Club Industry Post Show Report
•University Fitness

•Year in Review

•Cardio
•Software

•City Rec Centers 
•Senior Fitness
•Children’s Fitness

•Strength
•Physical Plant

•Pilates/Mind/Body
•Unconventional Exercise 

•Juice Bars and Cafes
•Aquatics

•Design
•Insurance

•Spas

•Flooring
•Active Gaming

•Climbing Walls
•Entertainment

•Military
•Locker Rooms

•Strength
•Cardio

•Pilates/Mind/Body
•Design

• Intent to Purchase Bonus Leads: Purchase an ad in this issue  
   and receive prequalified leads of readers planning to purchase  
   your type of product or service.  

•IHRSA Conference and Exhibition, March 5-8, 2008, San Diego, CA 

•Club Industry East, April 16-19, 2008, New York 
•NIRSA Annual Conference & Recreational Sports Exposition, 
   April 2-5, Austin, TX

• Corporate Profiles: Purchase a half-page ad or larger and  
   receive a Corporate Profile at no additional cost. 

 

• Intent to Purchase Bonus Leads: Purchase an ad in this issue    
   and receive prequalified leads of readers planning to purchase  
   your type of product or service.  

• Product Spotlights: Purchase an ad in this issue and receive a  
   Product Spotlight advertorial at no additional cost. 

•Club Industry, October 15-18, 2008, Chicago, IL  

•Club Industry, October 15-18, 2008, Chicago, IL  

• Intent to Purchase Bonus Leads: Purchase an ad in this issue    
   and receive prequalified leads of readers planning to purchase  
   your type of product or service. 

•Athletic Business Show, December 3-8, 2008, San Antonio, TX  

• Intent to Purchase Bonus Leads: Purchase an ad in this issue    
   and receive prequalified leads of readers planning to purchase  
   your type of product or service. • Product Spotlights: Purchase  
   an ad in this issue and receive a Product Spotlight advertorial. 

BUYERS’ GUIDE  (May) Receive repeated exposure thoughout the year with one ad in Fitness Business Pro’s Buyers’ Guide. Targeted ads and enhanced listing are available in print and online.

2008 

Submissions for editorial consideration are due 60 days prior to issue closing.  Calendar 
and bonus distribution subject to change throughout the year.  Visit 
http://finessbusinesspro.com/advertisers for the most up-to-date information.

For information on any of Club Industry’s Fitness Business Pro’s advertising opportunities, contact:
Marty McCallen, Associate Publisher 919.567.8166, Marty.McCallen@penton.com
Matt Sinkovich, Account Executive 312.840.8481, Matthew.Sinkovich@penton.com
Gary Kazmier, Classified Sales 800.443.4696 Ext. 4, Gary.Kazmier@penton.com

Beyond the 
Printed Page
ONLINE & INTERACTIVE 

Interactive marketing campaigns surrounding 
relevant content engage your customers, 
position your brand and create measurable 
marketing results. Sponsor any of the 
subjects in the Editorial Calendar through 
one of our many online mediums. Editorial 
topics may be featured, expanded upon and 
presented in the following online channels: 

• Podcasts
• White Papers
• Web Videos 
• Blog
• Microsites
• Step by Step Columns
• Webinars
• Webcasts
• Ask the Experts
• Online Special Reports
• One-Stop Sponsorships

Our robust suite of multimedia products 
accelerates sales, increases revenues and 
measures results.  It’s the perfect complement 
to your print marketing campaign.  

For details on online products from 
Club Industry’s Fitness Business Pro, see 
Innovative Online Marketing in our Media Kit.

CLOSING DATES
SPACE: MARCH 26

AD MATERIAL: APRIL 9  A SUPPLEMENT TO PRISM BUSINESS MEDIA MAGAZINES/PUBLICATION

www.fitnessbusiness-pro.com

 A SUPPLEMENT TO

604proBGcover.indd   1 5/5/2006   3:16:21 PM
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Who’s Who
PUBLISHER
Gregg Herring
Gregg.Herring@penton.com
770.618.0333

SALES
Marty McCallen
Associate Publisher 
Tel: 919.567.8166
Marty.McCallen@penton.com 

Matt Sinkovich 
Account Executive 
Tel: 312.840.8481
Matthew.Sinkovich@penton.com 

Gary Kazmier
Classified Sales
Tel: 800.443.4969 ext. 4
Gary.Kazmier@penton.com

AD PRODUCTION
Roxana Candillo
Senior Production Coordinator 
Roxana.Candillo@penton.com
913.967.1764

Visit www.pentonads.com for the 
Digital Ad Resource Center.

EDITORIAL 
Pamela Kufahl, Editor 
Pam.Kufahl@penton.com 

913.967.1815

Pamela has been with the magazine since 2002, moving into 

the editor’s role in December 2004. During that time, she has 

covered each area of the fitness industry, focusing mostly 

on the for-profit sector, while also leading the magazine 

in its transition to a news/business publication and the 

expansion of its online products, which include a Web site, 

e-newsletters, a blog and podcasts. Pamela graduated with a 

bachelor’s in English and a master’s in magazine journalism. 

She has won a Neal Award certificate of merit, two regional 

American Society of Business Publication Editors (ASBPE) 

writing awards and a Penton Media-sponsored Foundation 

Award. Prior to joining the magazine, Pamela covered the 

energy industry for 10 years. 

9800 Metcalf Ave • Overland Park, KS 66212

with Club Industry’s Fitness Business Pro




